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INTRODUCTION

You will learn how to create exciting content, design eye-catching campaigns,
and get your message noticed on both online and offline platforms. This course
will guide you through using e-marketing tools, crafting effective messages,
and plaining winning advertising strategies.

Work on real-world client projects, sharpen your storytelling abilities, and connect
with audiences through social media, email, and online ads. Whether you're
starting your marketing journey or want to boost your digital know-how, this
course will give you the skills to shine and make an impact.

CAREER PATHWAY
Product Marketing Management
Digital Innovation Management

Social Media Management
Content Marketing Management
Marketing Management

FURTHER STUDIES

Marketing
Advertising
Business Management (Marketing)
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Introduction to Microeconomics
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International Business
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Infroduction to Macroeconomics
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Infroduction to E-Marketing

Penghayatan Etika dan Peradaban - U1
Contemporary Ethical Issues - U2
Bahasa Kebangsaan - U2

Integriti dan Antirasuah -U3

Community Services -U4
Entrepreneurship
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% S[MEST[R 6 Industrial Training
== i) INTAKES:
JANUARY,

@ TOTAL CREDTT HOURS: 92 MAY
DURATION) OFSTUDLES: 2 YEARS (§ SEMESTERS) SEPTEMBER




AXISMATICS

Professional Institute okiisw)

Digitq

Doodles to Think Bold
Dollars Create Big

752 (URLOCATION

= 9 Unit G-08, Wisma Zelan
No. 1, Jalan Tasik Permaisuri 2,
Bandar Tun Razak, 56000
Kuala Lumpur.

_-.'r:
E't;b_* =
@ 6018-3884358 / 603-91735686 / 603-91736082
www.axismatics.edu.my
axisma@axismatics.edu.my

@ oxismatics

axismatics



